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Designing Experiences

Towards creating more engaging, 
richer and meaningful experiences



From tasks to experiences



Customer Needs Pyramid
Stephen P. Anderson

IA Summit 2007















From designing products
to designing experiences?



Product



Experience



Designing Experiences

Every product is an experience

We can design the product, 

but we can not design 

the experience itself

for



Designing Experiences

The experience economy and 
desperate, superficial, intuitive, clever, 

and over-the-top attempts to add 
„experiential flavour‟ to products

for





Mobile phone manufacturer Motorola wants to make 
using your phone a more fragrant experience. It was 

recently granted a patent for a way of making a 
handset release scents by heating a special cartridge. 
It was inspired by the way plug-in air fresheners work. 

www.design-emotion.com (16-04-2007)

That stinks! “What‟s that smell!???”

“Oh, that‟s my 
mother-in-law

calling”

http://www.design-emotion.com/
http://www.design-emotion.com/
http://www.design-emotion.com/


Define the desired experience 
before the product is designed: 

a design task in itself



Product Experience

The entire set of affects that is elicited by the interaction 

between a user and a product, including the degree to which all 

our senses are gratified (aesthetic experience), the meanings we 

attach to the product (experience of meaning) and the feelings 

and emotions that are elicited (emotional experience)

(Desmet & Hekkert, 2007)



Product Experience

Emotional 
experience

Aesthetic
experience

Experience 
of meaning

(Desmet & Hekkert, 2007)
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Aesthetic experience
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Experience of meaning



Meaning

• Utilitarian meaning

• Cultural meaning

• Meaning of personification

• Meaning of activity

• Meaning of expression and identity

• Symbolic meaning

• Physical properties related meaning

• Financial related meaning
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“People don‟t want to buy a 
quarter-inch drill. They want 
a quarter-inch hole” 

- Theodore Levitt
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More cultural meaning later in this presentation
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Philips
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Did you mean that?



Mitsubishi pajero



Fiat Croma











Product Experience

Emotional 
experience

Aesthetic
experience

Experience 
of meaning

(Desmet & Hekkert, 2007)
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Emotional experience



Emotional experience 

of products and personal 
context



There is no 

direct relationship

between the emotion 

and stimulus

Emotions are personal



Meaning?



+
-Goal: attention

Attitude: a phone with diamonds is beautiful

Standard: it’s ok to spend $1 million on a phone

Goal: help the poor

Attitude: a phone with diamonds is a waste

Standard: only spend on the necessary things



Emotional experience 

of products and cultural 
context



Global Market, 

Global Emotion,

Global Design?

www.uigarden.net 09-08-2007

http://www.uigarden.net/


People share the 

same basic emotional reactions 

and human needs



But…
Do people from different 

cultures experience the same 
emotions with products?



An example











1. The Holy Quran.

The Complete Holy Quran text with English 

Translation, Aproved by Al-Azhar

2. Qibla

Automatic Qibla direction from anywhere in 

the world

3. Automatic Full Azan Voice

Azan of Mecca, Madina & Cairo Voice,from 

anywhere in the world,with prayer alarm 

before and after Azan

4. Pray in Mosque

Automatic silence and switching to vibration 

mode for 40 minutes from Azan

5. Ramadan Calender

Automatic alarm for Sohour, Imsak and Iftar

6. Hijri Calender

Islamic calender and date convertion



Cultural context needs 

to be shared

to evoke similar 

experiences







There are tools and 
methods to measure 

emotional experience 



Tools & methods described:

the Design & Emotion Society

www.designandemotion.org

the Design & Emotion society raises issues and facilitates 

dialogue among practitioners, researchers, and industry, 

in order to integrate salient themes of emotional experience 

into the design profession. 





LEMtool
(Layered Emotion Measurement Tool)





Results





“Emotion is now widely recognised as an indisputable 

ingredient of the human product relationship. Nowadays, 

most of the conferences in the fields of ergonomics, 

human computer interaction, product design, and marketing, 

present an emotion track with design and emotion 

research papers. However, and at the same time, there is 

still an undeniable gap between those that study the 

phenomenon and those that actually 

work in design practice.”

“Getting Emotional With… Pieter Desmet” 

Design-Emotion.com

Statement



As practitioners. Are you 

aware of this gap…

…and, what to do about it??

My question to you!

www.design-emotion.com – mail me: marco.vanhout@monito.nl

http://www.design-emotion.com/
http://www.design-emotion.com/
http://www.design-emotion.com/

